HOW TO GET YOUR NEWS IN THE NEWSPAPER: 

JOURNAL REGISTER NEWSPAPERS:
Pottstown, Phoenixville, Norristown and weeklies in Kennett Square, the Main Line, Coatesville and Downingtown, Oxford. 

Go to our Web site, and click on the Other Publications link on the left hand side to get contacts. 

AT THE DAILY LOCAL NEWS: 
There is an e-mail address you are welcomed to use called nonprofits@dailylocal.com. 
The best e-mail address, however, for non-profits is closetohome@dailylocal.com. 

Jane Lawrence is the close to home editor. Her number is 610-430-1130. 

RELEASES SHOULD BE SHORT AND SWEET AND TO THE POINT. THEY SHOULD INCLUDE THE BASIC INFORMATION AND A CONTACT FOR US TO REACH YOU. 
RELEASES SENT WITH A LOGO LOOK BETTER AND GIVE THE IMPRESSION OF AUTHENTICITY, ALTHOUGH NOT ALL HAVE THEM. 

They should be easy to cut and paste. We have eliminated the typist positions we used to have, so we do all this now. 

Lets talk about upcoming events, 
What should be included: 
Who, what, when, where, including the address of where the location is, why, how people reading the item in the newspaper can reach you to sign up or for more information. Any costs involved. 

We put out a monthly community calendar. It usually comes out the last day of the month. These items should be sent to Jane 6 to 8 weeks ahead of time. She does them well in advance. 

There’re are also calendar items that run as What’s Going On’s when there’s space in our Close to Home section. 

Religion briefs run as religion notes. 
We run a calendar of events every Sunday in Chester County Living. They need two weeks notice for that. 

Senior news runs on Monday in the  50 Plus section. 

Photos sent in, such as a bank giving a student an award or donating to a charity appear in Close to Home. Send as J-pegs. 

DON’T FORGET TO PUT SOMETHING IN THE SUBJECT LINE 
SEND AS A WORD OR TEXT DOCUMENT 

SPECIAL SECTIONS:
Monthly: Put out Chester County Kids -- That has its own calendar of events. They’re placed in Doctors Offices, etc. and in schools. 
Jeff asks that you not stipulate where the items you send are going to run and don’t ask him to call you. He’ll use the item if he can, but no guarantees. 
Chester County Kids is where a publication Jeff uses a lot of releases, such as fundraisers families can go to. 
Needs the information a month ahead of time or sometimes two months. 
It is distributed the first Monday of the Month. 

You can purchase your own special sections. 
The ARC of Chester County does this. Good thing about this is you can have people, like your customers or vendors buy ads, and that pays for the cost. 

When you buy, you can say anything you want. You write the stories and send the pictures, Jeff lays it out and it’s distributed into the Daily Local News. 

If your organization is sponsoring a concert or an art show, John Chambless would be the person to send that information to for a listing in Weekender. He needs two or three weeks’ advanced notice. 

FOR STORY IDEAS: 
Local connection. LOCAL, LOCAL LOCAL 
Give some background 
Look at the paper, know to whom you’re pitching. 

Features has themed days: 
Health, Family, Food, People, Religion, Home and Garden, Chester County Living, Weekender. 

Try to follow the paper. If we just did a story on diabetes last week for Health, for instance, we’re not going to do another one. So, keep in mind the months, and pitch ideas, or make yourselves available ahead of time. 

Sounds basic, but say you’re a non-profit. 
Understand we get hundreds of e-mails a week. 

BUSINESS: 
Our biggest way of interacting with non-profits is to print on the moves. Typically takes two to three to print. New hires and promotions. 

If there’s a business connection, we would also use brief items in our Portfolio section, run Tuesday through Saturday. 

If there is a highly unusual gift or commitment to your non-profit, we would consider doing a story. 


If you think something is worth a story: Put in the background, people we can contact, etc. DON’T WRITE THE STORY YOURSELF.

ADVERTISING: 
Special rates for non-profits. Sell ads about half price to you.
